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While paying particular attention to the effectiveness of geographical
indication (Gl) systems for the development of local wine clusters and wine tourism, this study
clarified the following points: what elements of winemaking regions have been recognized as terroir
under what circumstances; how those terroir elements have contributed to upgrading the collective
brand values of wine Gls and to promoting wine tourism in Gl-designated winemaking regions; and what

entities or players have engaged in those value creation processes in what ways.
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