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This research investigated social interactions among tourists, between
tourists and residents, and between tourists and service providers and the role these types of
interaction play in the overall visitor experience. During the first stage of the research project,
we collected qualitative data from domestic and international tourists in Japan. Analysis of
qualitative interview data with Chinese tourists visiting Japan revealed a) three types of social
interaction: protocol-oriented, help-related, and sociable interaction (Han, Praet and Wang, 2019);
b) positive (value co-creation) and negative (value co-destruction) aspects of direct and indirect
interactions with other Chinese tourists (Praet & Han, 2020; Han, Praet and Wang, 2021a); c)
positive, neutral, and negative aspects of direct and indirect interactions with service providers,
residents and other tourists (Han, Praet and Wang, 2021b).
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Strong growth in global tourism before and after the covid-19 pandemic has also led to adramatic increase
in international visitors to Japan. Even though tourists’ experiences predominantly occur alongside other
people, resulting in frequent social encounters and interactions between tourists and with residents and
service providers, we know very little about these social interactions and how such exchanges affect a
tourist’s overall experience.

This project aimsto clarify the role social interaction playsin the tourism experience from the perspective
of thetourist. Wefocused on social interactions among tourists, between tourists and residents, and between
tourists and service providers.
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In the first stage of the research, we collected on site qualitative data from domestic and international
tourists visiting Japan. In the second stage of the study, we used insights obtained from analysis of the
gualitative interviews to design a questionnaire which we used in a larger, online quantitative study in the
third stage of the research.

(1) Han, Praet and Wang (2019)
This study makes an exploratory start in addressing plural gaps in the literature by focusing on the role of
social interaction in the tourist experience as perceived by Chinese tourists in Japan, currently the second-
largest East-Asian destination in global tourism. Previous studies on tourist experience have largely
concluded that socia interactions play an important role in tourist experiences. However, many studies
have focused on the managerial side of the equation and have not sufficiently addressed the perception
towards the social aspect of tourism experiences from the tourist standpoint. This study used a grounded
theory approach and analyzed qualitative data collected from Chinese tourists visiting Japan. In contrast to
previous studies which reported social aspects as an important and appealing component of the tourist
experience this study reveals some distinctive characteristics of Chinese outbound tourists.
The Chinese outbound tourists often lack the intrinsic motivation to engage in or initiate direct social
interactions with unacquainted others (especially with other tourists and residents). Nevertheless,
respondents reported multiple occasions of socia interaction. Our analysis suggests that external
factors may play a more decisive role in the occurrence of Chinese tourists’ social interactions.
Chinese tourists are at times unwillingly involved in the interactions. The largest portion of the
interactions reported by the respondents occurred due to what we have caled protocol-oriented
considerations, which represent situations when a tourist feels obliged to be polite by initiating
interaction or by responding to the courtesy of the other person. Even in the help-related interactions
and sociableinteractions, the conviviality of the counterparts accounted for the most significant factor
facilitating the occurrence of sociableinteractions, whereastheinteractionsinitiated by the respondents
wererelatively few.
Deeper analysis of the interview responses revealed that the tourists’ perceived cultural and language
barrier is the major reason for their hesitation towards social interactions with others. This has



implicationsfor Japanese destination marketersregarding the need to take measuresto eliminate tourist
concerns about the cultural and language barrier and to establish an environment fostering genuine and
positive social interactions.

(2) Han, Praet and Wang (2021a)
The notion of tourists as co-creators of value (experiences) has been explored in the context of co-creation
with service providers and residents. However, tourist-tourist co-creation of value and the role of social
interaction in this co-creation process remain relatively underexplored topics. Similarly, the few extant
studies on negative value creation (co-destruction) have predominantly focused on tourist-host interaction.
This study examines how tourists from China visiting Japan perceive the role of social interaction with
other tourists in shaping tourism experiences. Analysis of 29 in-depth interviews resulted in the following
findings:
Indirect interaction with other tourists has a stronger influence on the tourism experience than does
direct interaction.
This study also extends, confirms and partly modifies Pearce’s (2005) typology of other tourists in an
East-Asian context: tourists view other stranger tourists on a continuum ranging from positive to
negative. Respondents held mixed views on the roles other tourists play in influencing tourism
experiences, from positive roles such as temporary companion, helper/helped, neutral roles as total
strangers who are part of the scenery, to negative roles such as competitor and disturber.

(3) Han, Praet and Wang (2021b)
In this paper we explored Chinese tourist perceptions of the role of social interaction in the co-creation of
tourism experiences with three types of socia actors: service providers, residents, and other tourists. In
doing so, this study contributesto the literature on co-creation in tourism, not only by exploring this under-
researched topic, but also by clarifying the relative importance and nature of tourist social interactionswith
the three types of social actors, from a non-Western perspective.
Tourist interactions with service providers appear to have an important impact on the tourism
experience for Chinese tourists to Japan.
Chinese tourists mostly looked forward to social interaction with residents. Compared to the ritualized
and manualized nature of the interaction with service providers, Chinese tourists perceive interaction
with local people as more sincere, authentic, and desirable.
Nevertheless, even though most of the respondents looked for authentic experiences in Japan, only a
few expressed the desire to directly interact with residents.
The main barriers to direct interaction with residents, were the perceived lack of opportunity to meet
them and the difficulty of communication in aforeign language.
Contrary to previous studies which suggest that the desire to meet other tourists is one of the main
motivations for traveling this study found that Chinese tourists try to avoid rather than to meet other
tourists: avoidance of other tourists not only happens at the time of selecting a travel destination but
also upon arrival at the destination.
These findings suggest that Chinese tourists are not only more inclined to create their own experiences
without the involvement of other tourists, but even perceive the role of other touristsin co-creating the
experience as largely negative, i.e., as diminishing the experience.
Degspite their desire to avoid other tourists, our respondents at the same time expressed an inability to
do so, since most of the reported interactions (both direct and indirect) were those with other tourists.
Moreover, these tourist-tourist interactions even outnumbered the reported interactions with service
providers and residents.



3 2 1 1

Han Xing Praet Carolus L. C. Wang Liyong 18

Tourist-Tourist Social Interaction in the Co-creation and Co-destruction of Tourism Experiences 2021
among Chinese Outbound Tourists

Tourism Planning & Development 189 209

DOl
10.1080/21568316.2021.1873833

Praet, Carolus; Xing Han 22

The Role of Social Interaction and Authenticity in the Co-creation and Co-diminishment of 2020
Tourism Experiences

Human Interface 14-19

DOl

Han, Xing; Praet, Carolus L. C.; Liyong Wang -

The role of social interaction in the tourism experience of Chinese visitors to Japan: A 2019
grounded theory approach

Travel and Tourism Research Association (TTRA) 2019 International Conference Proceedings -

DOl

4 0 4

Han, Xing; Praet, Carolus L. C.; Liyong Wang

The role of social interaction in the co-creation of tourist experiences: A literature review

Travel and Tourism Research Association (TTRA) Advancing Tourism Research Globally 2019 International Conference, Melbourne,
Australia

2019




Han, Xing; Praet, Carolus L. C.; Liyong Wang

The role of social interaction in the tourism experience of Chinese visitors to Japan: A grounded theory approach

Travel and Tourism Research Association (TTRA) Advancing Tourism Research Globally 2019 International Conference, Melbourne,
Australia

2019

Han, Xing; Praet, Carolus L. C.; Liyong Wang

From Co-creation to Co-destruction: Perception of the Role of Other Tourists in Creating the Tourism Experience among
Chinese Visitors to Japan

International Conference on Tourism and Retail Service Management (TRMC 2019)

2019

Han, Xing; Praet, Carolus L. C.; Liyong Wang

The role of social interaction in tourism co-creation: A qualitative study of Chinese visitors to Japan

The 8th Advances in Tourism Marketing Conference (ATMC) University of Namur, Belgium

2019

1
Han Xing Praet Carolus L. C. Wang Liyong 2021
Goodfellow Publishers 19

Sustainable and Collaborative Tourism in a Digital World




Publications and Conference Presentations
https://ww.otaru-uc.ac.jp/~praetcar/

The role of social interaction in the tourism experience of Chinese visitors to Japan: A grounded theory approach
https://scholarworks.umass.edu/ttra/2019/qual_research_papers/1/

(Suzuki Kazuhiro)

(10708366) (10104)

(Wang Liyong)

(70772466) (10104)

School of Tourism Lecturer

(Han Xing)

Department of Marketing Professor

(Thyne Maree)




University of Otago

Department of Marketing

Dalian University

School of Tourism




