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"Romantic" in Germany and Austria, represented by the Romantic Road, is an
essential element of tourism in both countries.
In this research, the widely spread image of romanticism is explored historically from the
perspective of tourism in Germany and Austria. Specifically, I focused on 1) the 19th century and
beyond, when romanticism and tourism are mutually related, 2) how the “ romantic image” was
nurtured as Germany and Austria progressed as tourism-oriented nations, and how this was reflected

gn the field of tourism, and 3) | examined the applicability to the image strategy in tourism in
apan.
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