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Exploring Moderating Factors in the Effects of Sense of Social Power
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This study explores the organizational factors that moderate the influence

of the sense of social power. Existing research suggests that individuals who gain power in an
organization and have a heightened sense of power tend to suppress extra-role behavior(e.g.
Organizational Citizenship Behavior, Proactive Behavior, etc.). At the same time, however, it is
also assumed that such effects may be moderated by the strength of the psychological ties between
the organization and its members. In this study, we tested the hypothesis that the effect of sense
of power on organizational citizenship behavior is moderated by the degree of organizational
identification. The results of online experiment suggest that an increase in the sense of power
promotes organizational citizenship behavior regardless of the degree of organizational
identification.
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