2018 2019

An Empirical Study of International Consumer Behavior and Optimal Business
Strategies in the "Free" Business Model

Yamaguchi, Shinichi

GLOCOM

3,100,000

SCOPUS 11
NHK

We found the following five points. 1) Information sent by consumers (e.g.
e-WOM, reviews) influences both the purchase of products and the intention to continue the service.
2) Some of the word-of-mouth information was false. Further, people with extreme opinions tend to
express those more online. 3) There are two strategies in the freemium: a distributed model that
produces many products, and a centralized model that concentrates on a single product. 4) If a
company wanted to promote data utilization, the company should focus on collaboration and creation.

5) People who are more familiar with the Internet or younger are more positive about data
utilization.
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