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From the beginning of the 21st century, a new lifestyle based on Islamic
principles, named Islamic tourism, has been widely accepted among Muslim communities worldwide. This
new Islamic lifestyle market illustrates the transformation of the social life of contemporary
Muslims. Therefore, this research project has focused on the social context of the Islamic tourism
in contemporary Muslim societies from the perspective of the social context among Muslims.
In conclusion, the research project clarified that the development of the Islamic tourism has
promoted moral communication through market practices among stakeholders. This is the creation of a
new Islamic moral sphere in which individual leisure practices have strongly contributed to
$@h?gcing the morality and social welfare in recreation and entertainment activities in various
ields.
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