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This study examines the potential of cause-related marketing (CRM) to
provide sustainable support for disaster area and victims (hereinafter referred to as "victims") by
selling products with attached donations. Support for disaster victims has diversified, including
crowdfunding and online sales of local products from disaster-stricken areas, but a lack of
sustainability remains a challenge. Continuous donations and volunteer support have been provided
for 15 years in response to hurricane disasters in the United States. Among Japanese citizens, the
concept of "giving back" has spread, leading to a change in their awareness of support. The
government is also working to establish ~“ethical consumption®® that promotes social support,
including CRM. While awareness of ethical consumption is low, continuous citizen awareness and
behavior change are key challenges for future disaster relief through consumption.
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