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WFZeR R OMEEL (3530) @ The research of corporate reputation has been developed to the
level of Western academic one. In addition, the research was original because its
research was conducted within the field of internal or management accounting.
Furthermore, his research has unique characteristics in that corporate value means not
only economic but also social and organizational value. Lastly, as a pioneer of
corporate reputation in Japan, the research could draw a grand design for future

research.
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