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In this study, we have focused on sensory marketing, which seeks to utilize
the five senses in marketing. In particular, we have explored (1) diverse responses to sensory
stimuli, (2) consumer responses to cross-modal stimuli, and (3) corporate efforts toward sensory
marketing. With regard to (1), we investigated several experiments in actual stores in cooperation
with companies and gained knowledge about lighting and coupons. Regarding (2), we have already
published some papers focusing on the connection between the visual and tactile senses. Regarding
(3), we have gained certain insights into the role of sensory marketing in retail companies.
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