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The research project focused on the strategic behavior of firms facing
multiple markets, with two main themes: 1. consumer behavior and firm strategies in markets at
different points in time, and 2. multiple markets, including labor, financial, and common resource
markets. The study conducted theoretical analyses on these themes.

The findings revealed the impact of various strategic behaviors on social welfare, such as free
entry into markets, price collusion among firms, partial coalitions among agents with common
resources, social interactions among workers in team production, and market competition between
genuine and generic products.

During the research period, four working papers were published and submitted to international
peer-reviewed journals. Additionally, two papers were published in international peer-reviewed
journals, and three presentations were made at international conferences (with screening).
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