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The purpose of this study is to analyze the process of media information
bias in a market where competition between old and new media has intensified, and to obtain
implications for desirable competition policy.

The following four specific results were achieved. (1) We analyzed the relationship between
information uncertainty and the level of attention of viewers, and showed that the use of TV viewer
data and the framework of media economics are promising. (2) The use of TVer, which provides
broadcast programs via the Internet, was examined closely. (3) Comparative institutional analysis of

the relationship between the media and the government in Japan, Korea, and Taiwan showed that
market competition pressure is rising from the traditional relationship building with the
government. (4) We examined public broadcasting reforms in Europe and proposed an institutional

design for the entire video media market.
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