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The objectives ofresearch on small business are to identify management
attention to the opportunities and problems,and to identify the relationship between attention and
change in the strategy. in the result of research,there are 2 types of the attentional engagement in

13 small businesses.the first type of attentional engagement and the change of strategy Is no
change of attention perspectives and small changes of the strategy.the second type is the transfer
of attention perspectives beyond original industry and change of the strategy.the first type
includes 3 small businesses,and secon type includesl0 small businesses.

the attention engagement and the change of strategy are connected with the needs of individual
small businesses.
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