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Consumers’ perception of subjective well-being (SWB) can be used as an
indicator to manage firms' behavior in the era of Sustainable Development Goals. The data analysis
revealed a positive relationship between SWB generated by a firm and consumers’ behavior (e.g.,
whether to purchase, points purchased, word-of-mouth, recommendations, and web search). The
relationship was also confirmed for non-users that do not purchase a firm s goods or services. To
confirm the temporal stability of consumers’ SWB, the data analyzed were obtained at two time
points. According to results, word-of-mouth elicited a stable effect. Overall, the results
demonstrate the validity of using consumers’ SWB as an indicator for evaluating a company’ s

sustainable activities.
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