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The original plan was to collect data and conduct a survey in public
relations in Kyoto Prefecture, but this proved impossible, so a social CRM system was developed in a
different environment. The system was then used to make it feasible for the e-sports organization.
The data was collected through participation in e-sports activities. Against this background, the
rese?rch in social CRM has not yet reached a situation where it can be published as research
results.

However, we have conducted research on local development, regional revitalization, elderly
support, education, etc. in e-sports to collect customer data iIn e-sports ahead of others, and
;galiied papers, conference presentations, and publications. Preparation will be done after this

iscal year.
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