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Product e-customization systems is the system to provide customers with
made-to-order products that may match their needs in terms of product elements and features.
However, customers often perceive difficulty in selecting a bundle of elements and features among
thousands of alternatives and ordering the best products, resulting in shopping cart abandonment. In

the real world, some firms offer a hybrid system in which their customers move the product
customization subsystem to the ordinary ready-made product shopping subsystem. However, this study
conducted several empirical studies with the new theory regarding the “ jilting effects” and found
that customers who face the failure of customization are more willing to choose competing brand
rather than to choose ready-made product within the current brand.
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