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The research aimed to shed light on the dynamism of the Japanese department
stores, as a retail format, from the perspectives of globalisation and digitalisation. The study
covered approximately 120 years of department stores history in Japan from the birth of department
stores to the present and revealed the sources of their competitiveness: Firstly, the department
stores as a retail format has developed while changing their positioning strategy in line with the
development of other formats. Secondly, the growth of the clothing department, which accounts for
approximately 30-40% of total sales, has been the driving force of the growth of department stores.
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