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H}§}orical sociological study on the screening and viewing mode of the emperor®s
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What kind of opportunity did the trend of economic agents to visualize and
commercialize events related to the Emperor®s family constitute the formation of people®s national
identity in Japanese 20th century? In this study, we investigated and analyzed this question from a
sociological point of view. Through this work, 1t became clear that the expansion of the emperor®s
exp@rie?ge through the movie medium had a repulsive effect on the formation of monarchical
nationalism.
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