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As a result of this project, we were able to clarify how SVOD is received in

different countries and regions in Asia through the analysis of media discourse. Additionally, we
succeeded in forming a network of SVOD researchers from Asia, the UK, the US, and Australia.
Furthermore, by developing new methodologies using computer analysis of catalog data from multiple
countries and regions, we were able to map new cultural geographies that are difficult to achieve
with qualitative research alone. In addition, we collaborated with Netflix to create a report
analyzing Japanese dramas, demonstrating a new form of collaboration between media companies and
academic researchers. We published several peer-reviewed papers in top international journals,
disseminating our research findings.
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