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An Empirical Study on Information Overload During Agricultural Product Purchases
Among Older Adults
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This study used eye tracking and questionnaire surveys to demonstrate
potential information overload when shopping for food. It suggested presenting textual information
alongside visual cues, such as product photos, to reduce information overload. Specifically, when
faced with many options, older adults find it difficult to make decisions and simplify their choice
behavior by reducing their focus on specific products. In addition, as the number of options
increases, older adults may rely more on textual information than visual cues to make decisions.

Aéthoggh g similar analysis was performed using brain activity measurements, no clear trends were
identified.
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