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Comparative Study of Agriculturaland Marine Products Marketing using Electronic
Commerce between Japan and China
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We conducted a_comparative study on the effects of e-commerce, which have
grown rapidly in recent years, on f agricultural and marine products® marketing in Japan and China,
one of the countries with the most developed e-commerce.

In China, the modernization of agricultural and marine products® marketing, such as the development

of the wholesale market distribution system, is progressing, but the primitive marketing system
with middelmen in the production area is still dominant marketing channel. In such a situation,
e-commerce is encourging producers to develop marketing practice such as practice direct sales to
consumers, expansion of shipping areas, and branding such as geographical indications.

On the other hand, in Jaﬁan, where a wholesale marketing system has been established and various
other marketing channels have been formed, e-commerce is being adopted by producers as part of a
comprehensive marketing strategy.
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e Amazon 169 208 47 107 56 14 601
R ce 1 15 21 5 3 1 46
36 19 9 20 4 1 89
EC 14 21 1 6 20 2 74
05 2 3 2 1 0 3 11
222 266 90 139 83 21 821
fc Amazon 281 346 78 178 93 23 1000
ce 22 326 457 109 65 22 1000
404 213 101 225 45 11 1000
EC 189 284 149 8.1 270 27 1000
05 182 273 182 9.1 00 273 1000
27.0 324 110 169 101 26 1000
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