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In our research, we conceptualized a_comprehensive model delineating the
information processing mechanism underpinning aesthetic sensitivity, particularly visual designs of
various products. This model encapsulates the progression from initial perception of the product
form to subsequent evaluation through aesthetic judgments such as liking, cool, cute, and beauty,
including the underlying neural basis. Utilizing this model, we empirically validated the
instinctive information processing pathway associated with an aesthetic sensitivity towards diverse
product forms. Our methodology encompassed the application of electroencephalography (EEG)
measurement techniques renowned for their superior temporal resolution. This investigation unveiled
the prospect that the complexity of information processing differs depending on the aesthetic

sensitivity type.
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