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In Japan®s inbound policy, in addition to increasing the number of visitors
from China, policy for increasing the number of visitors from other regions / countries should be
focused on. For this purpose, it is necessary to be aware of how Japan is evaluated from abroad.
And, its strengths and weaknesses in competition with surrounding regions / countries should be
noticed. Most of the behavioral analysis and consciousness analysis for tourists so far are for
tourists who have already visited Japan. In the future, it will be necessary to dig up for potential

demand.

In this study, in order to make use of it for future inbound marketing policies, (1) we described it
using a statistical model of individual travel intention formation factors for residents of Asian
regions / countries, and (2) discussed the policy menus, that should be taken in inbound marketing.
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