©
2019 2021

Brand Awareness of Japanese Souvenirs: The Case of Chinese Consumer
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This study proposes a new viewpoint on the travel souvenir-related

purchasing behavior of Chinese tourists in Japan. The purchase of a travel souvenir is typically a
one-time purchase during a visit to a location. To increase the sales of travel souvenirs, it is
important to promote repeat purchases. To ensure such purchases, it is necessary to create brand
awareness and increase brand accessibility, so that the tourist can easily recall the brand name and
place a repeat order even from their home location.
This study focuses on brand awareness of Chinese consumer. Attitude to the brand is constructed of
three components: cognition, affect, and behavior. The attitude is affected by consumer involvement.
This study developed a validation model and clarified how consumer involvement affected the
attitude to travel souvenir.
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