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MR OBEEE (330) : We constructed a theoretical model of competition and mergers
among two-sided market platforms in a framework with two-sided network externalities
and complementarity. Using these models, we established the results that a
complementary merger provides products of higher quality, and achieves higher market
coverage, higher profits and higher consumer surplus than independent ownership. We
examined the relationship between product life cycle and platform compatibility and found
that compatibility matters less if there is a small valuation of hardware in consumer’s
utility function. We investigated empirically the factors determining the developers’ choices
of video game platforms from 1994 to 1996 by estimating the mixed logit model. Our results
have important implications for video game, broadband and eBook reader markets.

AR E R
(EHHAL : 1)
[ERESEIN SR s

200 8 1, 000, 000 300, 000 1, 300, 000
200 9 900, 000 270, 000 1, 170, 000
201 0 800, 000 240, 000 1, 040, 000
201 14 800, 000 240, 000 1, 040, 000
&t 3, 500, 000 1, 050, 000 4, 550, 000

WFE43 85 pgsf
BEFE OSF « MH - BRET -« ISR
F—U—FR: 7Ty hTx—h, BN

1. WFEBsE S WD 5 goods). H»H WL [+ 27 LBl | (system

AL 2= FREEMNT LES —LED goods) & LCHIHL T3, Zdk ) Aeslise
N—KRyxzT7T ey T bz TIIREEND Yz < HEEMOBERIT. FEDOa R
X oz, WMWEEITHEICHTERNZRBERICH S — 3 N EET 2 RBRR R EZER O TR
KRz o8l 8L (ffisefa o R—% 2 ) &R M7 BAMR ) 1IN T, i a v R—x
AT, ThbaE [EAEHRE ] (composite VMR TAORES S Lo [EEM RG]




BIfR] U7 27 A OBS,. £
X 177y b7+ —20) BOBESE W T
HbaloTRIESNTEBY, IE. 77 b
T — A E VR ARLHERN T D DS
WZxt LT, BEFEOLL LTRE - E O
JEEDORERBELNEELN TV,

AT BFTIIAMIE pHE L L bz, o
NET e ORE IS & pid ) ([CBT
BFFEICHD A TE TN, T OO 2
AR, kD X 572 2 SOl DR S
TWab,

FPE LIS, AT L maEtk o
RS TH D, £ Z ToOFEIIZ, Q.4
SER B A ST DB ER CTRERA &
1T DD (e - oBED 2\ WIXAEDF - s
DFER) EWHREEZ DS HHERDH D, &
Hiz, Q. B el a R —xr
L EDRID Y AT DEFEIZOW T, BEIH
TR —R MAEDOA VX T = — A
ORI ZE ED X HITRIRT D0 () IER
DRI LWOREHEZ O SHMWERD D,
Z LT, (B)Alisesl it B3 B Mk 3% & Dk
K, Thabb, WMEfa R —x2 hOEB

72 B AR RAR B & | AR S B o TBOR,

S HITITIRA /N RV > 7' (mixed bundling)
B ORI E 3 D0 5 5,
woox., THEo ~mH (two-sided
markets) | DIRRFE ST TH D, HDHN— K
AR TH L FORECEEITSY 7 K
OJENERR O L O Tese B S SRR &
Nd L, T — FERUEOAfE %
BHHOT, IHI— FRENRERTBEEND
Lk olc, Mg oy R—x 2 TR S U
7o AT A OB CIE, TSI
=AM EM Ry NU— 7 SR (two-sided
network effect) 2MBWTEYH ., Thn7Z
Y N7 A —LHEFOREEZR L TWDH, fli5E
PEDIRBE ST CIE, VAT AEAERT 5 & F
DT T o R— 3 v MIRE & L TREFR
FINZHY b b2, 20 9 b TIERFRIIIZ
AT Lo TNBRALR—FR L IR T T v
N7+ =L THDHERRTIENTESL, 2
FLTEMTHE DRy U — 7 S %2 % &
LBNRG, 7T v h 74— AL{EEIZL - T
DFFER 2 R — 3 MEEDOREIREN N~
XVAVRENRTNS &L BT, EWICHA
THTT Y N7+ — LB TOBRSENER X
NTWD LR CX 5, ZiLE COMEEMER
T, B8t — e X 2T
PESEZTAE LC, [R—PEENICBIT DM
DKL FRFICESN Y THNTE 2R,
ZOX Y REEMEON TRy N T —7
AERMEIZHEE T 5 2 Eic ko T, EEMAHD
BHELEWIEEDOX A F I XLOMIE, HD
VN PE 3 DML % oD < B IFSE~ D iR 3 B
PITWD, ZHHRE 2 DIFFEORIE TH 5,
PEo X oo, o mrEicigL T, #

WE COERN RSN D EFREHT, Z DA
FAICBNW TS, IV a—FEE AT 47T
PERERA VX —Fy NEROBS L XM
BEIR DM@ LI-WFZE R ERCKE T S
TWb, Lo, Z 9 LI-HEma 7 irgesm
I E X T, e HAROEFEMRRBICIGSH L
TWAHFFRIZ N ETITE A L, ik
FOUSHMNZEE &S SICEB L T < LR
KWz EINTW5,

2. WFEEOHEB

FELELTHADT Iy R 74— E VX
AT BEERRITE 0 BT, fisetE - UM%
v MU — TR - AT AR L Vo
TR Z IRV AT T, 7Ty N7
F— L& E LIRS T O B g
1hE LA A BRI - SERERIIC Rl 2 b A&
HEgE LT3,

3. WrFED kL
LEEOMREHMZZERT D720, FOT
Ty N7 A —LETVRADSEETY LT,
v U T SCEIETE, #EEHERHEORGT &
29 LT, ZOHFHER X ORIERIK D R
R FREZHE LIRETT 5, 2206, il
Lo " mETHBSTLND T Ty b7+
—LAEVRACBITEMLE N FEEE
AT 5, LT, Misett - MRy b T
— VORI - AT ARG & Vo T BLR
NHENEZHAT LEBET LV EMEL T
A E TS, BT, EFIEO &
DY LTCEDORGFEEZFEMRL, 77 v b7 +—
LREDOFRFEAIES~— 7 T 4 TR
WZEET MRS A T ) r— g v, BIO
e TSHICE T 2BORNA 7 7 —
arELlEHT,

4. WAk
(1). Minamikawa and Ohkita (2011)
BB 2 B8 A E ORI
FHINZOWT, FRITSIIC L D3y r—o
7T —{BITE R A & two-sided markets & L
TRodh L, fATRE SO FERCTFEEIE v a v B
YT e ayya UROWNAERRE Z L
Too VT —iITE MY & LEM¥EE O
WCIEHAT ARy hU— 4B E
L7oET VARG L T, Wloire O
JEAGH AT T2 Z DR E & EEEFE2ICE
W C [ EE 45 (University of Bologna,
Rimini, Italy, 2011 49 H 15 H) Z1T\,
WA L% Proceedings & L CTATI L7z,

(2). Maruyama, Minamikawa and Zennyo
(2011)

MFTER 7R R—F > N EFET D HE
M oE0ERZ OB MEDREICE 2 D%)
REBLZLTND, wE, HEEOMEB X



USRI DA EIZ DWW T, L0 — i 7tk
D H & T Economides (1999) D A+ T L
ZILELTZ 9 2 T, MSEMNLIC A THISE S
GRSV T, L EWRESE, mun
TR, mWRERNE, SVIHEE AR L
D RARARISY ¥t ARV

(3). Maruyama and Ohkita (2011)

FEREDODZ7 7Y —arta—2HY7
MBI 2 e8HEE2m L CEON. TH
EDOFERT Ve =28 (77 v b7 4—
L) BFICEEES Y 7 ME, o7 Ty
k7 =2 CRIFFICR R ST
W EWIRREREIERL, EZOLD
7R BB O EREN XA TH D DD
WCHRRRBI R o 2 T o T2 EEA—H—D
F— DO EREORE N E L . HEE
DY 7 MU T OBMNT =T 4 DR
FERNBENEE, F—2A— I —2 Lo
FEHE A TG & L CRIRT A 2 L Ickh D
TEERPALNTI LT, T ORI SHTRE B
RO AEFEEZ Y F<HHATE TN D,

(4). Maruyama and Zennyo (2011)
BEEDO) — X —ik#a Lt \Wolz, 7
T N7k —AERICRT D - JER R
DOEIEHE B EIZ DN T, SRR —
ML DET DB SGMELEIMZD
ZEitkoTEDENTZ, EDOWFIEMRED—
EILENIIE S (BRI E N R s aR s v -
PEEMFGRY — 7 v a v 7, BEFR bt
VA —, 201148 H 28 AH) IZRBWT HEEMR
HENT, AHIIESHICHET 2T 0, [EEE
FERWME T D O I MERE~ DO R 2 T
LTW3,

(5). Maruyama and Minamikawa (2009)

e GO TGS (Feh 0 & TE
A BLOREEAICO W THERBE %
1T o 12T Vo3 Tim & EBRE MRS I
FIL7z, WiGtEE, MEECR. Mk %2 Ed
% 3B — MR T, il Lo
BENV R T o ToARZEM O TEEHE
BRI & L CAERT A &L FL
T, ZOHHEIILT LHHEEE B L ORI
COoTEELWVWHDTIERWVWD T—EDSE
ot & TIRHIEAGNY R v 72 HEHT 5
CENHEBEEBIOEEORBEAZED
Ll EHLMNI L, E 51T,
IINTHFERIZONWTD, BARD T m— KX K
ERICBIFDIA TV r—va kR,

(6). Maruyama, Minamikawa and Ohkita
(2008)

WA D HERIEER 2 o < D55 b
L7z lic R SN AAROFEERT L E
= LAY 7 M D BEGHA ZT V.,

TNV T7 N A— I — KA Y
U U —2F 5K, HUiZY 7 bofkisit L
L TREMNEBEEED ST v N7 +— A
DIEPINEHLIETEDT T v N7 — bk
AR T D B EREITENC DWW THEIEN 25
Wi&EfT-72, V7 FEAFA— D —DEBIE
W2t LT, 77 v 7 #—2A® dominant
position OFRFEN K X 2B 2o 2 &
HEFHERIC L VLM ENT,

5. FrlpRFRLE
(WFgEfges . WIZesr 88 K OB TR 4 1T
=Ry

CdEssam ) (G 7 14)

@O Kazumitsu Minamikawa and Kenichi
Ohkita, “Shopping Commission in Group
Package Tourism: A Two-Sided Market
Perspective,” Proceedings of the 1st
International Conference on Tourism
Management and Tourism Related Issues
2011, 4pp., 2011, #&HA.

@ Masayoshi Maruyama, Kazumitsu
Minamikawa and Yusuke Zennyo, “A Note
on the Desirability of Merger among
Complements,” Journal of Industry,
Competition and Trade, Vol.11, No.1,
pp.57-65, 2011, &HtH

® Masayoshi Maruyama and Kenichi
Ohkita, “Platform Strategy of Video Game
Software in Japan, 1984-1994: Theory and
Evidence,” Managerial and Decision
Economics, Vol. 32, Issue 2, pp.105-118,
2011, A

@ Kazumitsu Minamikawa, Kenichi
Ohkita and Hiroyasu Akakabe,
“  Price-Quality Competition and
Incentive for Unbundling of Hotel
Accommodation and Meal Packages in
the Tourism Industry,” Proceedings of
the 4th Biennial Conference of the
Academy of World Business, Marketing
and Management Development 2010, Vol.4,
No.1, pp. 28-33, 2010, ##if.

(® Masayoshi Maruyama and Kazumitsu
Minamikawa, “Vertical Integration,
Bundled Discounts and Welfare,”
Information Economics and Policy, Vol. 21,
Issue 1, pp. 62-71, 2009, #HiA.

® Kazumitsu Minamikawa and
Kenichi Ohkita, “Incentives of
International and Local Hotel Chains to
Invest in Congestion-Reducing Activities
within a Tourist Destination Region,” The
Proceedings of the Australian and New
Zealand Marketing Academy Conference
2009, 7pp., 2009, HHiA.




(@ Masayoshi Maruyama and Kazumitsu
Minamikawa and  Kenichi  Ohkita,
“Network Structure of Video Game
Software in Japan: Some Empirical
Results,” The Proceedings of the the
Australia and New Zealand Marketing
Academy Conference 2008, 6pp., 2008,
A

(F¥ER) Grefh)
@D Kazumitsu Minamikawa and Kenichi
Ohkita, “Shopping Commission in Group
Package Tourism: A Two-Sided Market
Perspective,” the 1st International
Conference on Tourism Management and
Tourism Related Issues, 2011 49 H 15 H,
University of Bologna, Rimini, Italy.
@ Masayoshi Maruyama and Yusuke
Zennyo,“ Compatibility and Product Cycle
in Two-Sided Markets,” Ff{E[E 7 KR #
B EEMMGGRY —2 a2 v 7, 2011
8 1 28 A, MuEFESUEY v # —. Bk
M.
@ Kazumitsu Minamikawa, Caixia Ye
and Gefu Yin, “Tourism Taxation and
Incentives of Hotel Chains to Invest in
Congestion-Reducing Activities,”
Business and Social Science Research
Conference, 2011 41 A 3 H, Novotel World
Trade Centre, Dubai, UAE.
@ ZKenichiro Yamada, Kenichi Ohkita and
Kazumitsu Minamikawa, “ An
Economic Analysis of the Generic
Competition Paradox in the
Pharmaceutical Market: The Role of
Physician’s Prescription Decision,”
Australia & New Zealand Marketing
Academy Conference 2010, 2010 412 A 1
H, University of Canterbury, Christchurch,
New Zealand.
® Kazumitsu Minamikawa and
Kenichi Ohkita, “ The Determinants of
Platform Selection in the Japanese
Home Video Game Software Industry:
An Empirical Approach,” the Midwest
Business  Administration  Association
(MBAA) International Conference 2010,
201043 H 24 H, The Drake Hotel, Chicago,
U.S.A.
® Masayoshi Maruyama and Kazumitsu
Minamikawa and  Kenichi  Ohkita,
“Network Structure of Video Game
Software in Japan: Some Empirical
Results,” the Awustralia and New
Zealand Marketing Academy
Conference, 2008 4 12 A 3 H, Olympic
Stadium, Sydney, Australia.

(X&) GFofh)

(£ Dfth)
R— A= U5

(1) https://porta. nanzan—u. ac. jp/researc
h/view?1=ja&u=100478&a2=1000458%o0=affil
iation&sm=affiliation&sl=ja&sp=2

(2)http://www. b. kobe—u. ac. jp/resource/s
taff/faculty/maruyama. html

6. AT

(D) WFgefzs

pE)Il FnFE (MINAMIKAWA KAZUMITSU)
FA LIRS « BB S50 - 2%
MEEHZS: 10295834

(2) 9oy

Jull HERE (MARUYAMA  MASAYOSHI)
P RT - B8 PR - iz
MEEH‘ES: 60135928



