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(1) The ‘regionalization’ has certainly developed in and by popular culture in Asia over
the last 20 years through the expansion of Japanese popular culture and Korean
Wave,

(2) The first enthusiasm has been almost over
transformation.

(3) Since the emergence of the new middle class in China, Chinese cultural industry,
especially in Hong Kong and Taiwan and Korean one are now keen to start the
policy for protecting and developing the domestic culture and media industry.

(4) The structure of media and culture industry has been dramatically changing due to
the rapid development of digital technology and the Internet, while cultural
exchange and transformation has been increasingly active among voluntary

in cultural exchange and

individuals.
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