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A study of core resource deployment models utilizing regional brand

UCHIDA JUNICHI
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Many previous studies in the resource based view of the firm is not able
to theorize the problem of local resources. But, in the context of practice of corporate management
in the local area in Japan, local firms can now grow in regional resources branding. Including
international research, this study clearly point to business resource strategy utilizing regional

resources were put together as a core resource deployment models.

2008 1,000,000 300,000 1,300,000
2009 600,000 180,000 780,000
2010 800,000 240,000 1,040,000

2,400,000 720,000 3,120,000
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