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Analyzing reasons can make preferences be both unjusty confused and
jJustified.

YAMADA AYUMI

00406878

Some preferences are primarily based on implicit and non-verbal processes. Present
studies examined the potential pitfalls of verbalizing or analyzing one’s preferences.
Experiment 1 and Experiment 2 demonstrated that appreciating art verbally
aesthetically confused viewers. Experiment 3 demonstrated that those who have
analyzed their reasons for liking or disliking consumer goods in advance would be
more likely to justify their decisions by irrelevant factors that seem to be plausible
determinants as causes but, in fact, do not have any influence on their preferences.

2008 1,500,000 450,000 1,950,000
2009 1,100,000 330,000 1,430,000
2,600,000 780,000 3,380,000

ik verbal

overshadowing effect; Schooler &
Engstler-Schooler, 1990




Dijksterhuis (2006

Wilson 1995




2006

2006

129

143

20

2006 20

20

10

10



60

10 6 7

6.4
6.6
3.9 3.7
56
61
2006
2006
2006



2

Yamada, A. (2009.9) Appreciating art
verbally: Verbalization can make a work of
art be both undeservedly loved and
unjustly maligned. Journal of
Experimental Social Psychology 45,
1140-1143.

4

Yamada, A. (2008.7.24) Appreciating art
verbally. Presented at the 29th
International Congress of Psychology,
Berlin

2008.9.19
72

Yamada, A. (2009.7.8) Appreciating art
verbally. Presented at the 11th European
Congress of Psychology, Oslo

2009.8.27
73

@

00406878




