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The Japanese government decided to let Japan as a tourism nation. The
Japanese Tourism Agency carries out many strategic policies.Our research plan aimed at the
management problems in the Japanese tourism industry because of the increasing inbound tourist. We
would have shown the well-organized chart of the problems and proposed the solutions of the
problems. We, in addition, would have made some case studies as detailed solutions.

The Covid 19 pandemic, however, made us reschedule the research plan. The practitioners in the
industry, we would have conducted on-cite hearing investigations or asked to answer the questioner
research, had been too busy to respond or answer for react the pandemic. Then we changed our hearing

investigations and questioner research into reviewing research of theoretical researches.

The research results are already published in part as, and the rest of the results will be
published in a few months.
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