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The research project ‘ Ornaments and Articles of Taste in Modern India: Rise

of Low-priced Goods in Domestic Market and the Context of Imitation’ focused on low-priced
consumer goods whose demand and consumption increased in response to the growing socio-economic
upward mobility of the lower-middle class population in colonial India. The research was thereby
undertaken to analyse the broad social changes of the period. In particular, by analysing the
differentiation and imitation between these low-priced goods (including low-priced imports from
Japan) and traditionally high-valued/authorized goods or expensive imports from Western Europe, the
ambivalent relationship toward the cultural traditions and nationalism on the part of these
lower-middle class people were analysed.
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