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This study aims to theoretically and empirically identify the impact of
digital transformation (DX) on retail business models, with a focus on omnichannel. We theoretically
examine the eight relationship blocks that make up a retail business model: customer relationships,
customer value, business processes/operations, governance, revenue formula, digital ecosystenm,
dynamic capabilities, and competitive advantage. We also attempted to empirically analyze the impact
of DX on such retail business models based on a questionnaire survey.
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