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This research focused on digital subscription services. At first, discussing
the structure of satisfaction in view of customer satisfaction and customer value. As a result, it
is important to increase the degree of service use in order to increase customer satisfaction, but
we clarified the threshold structure of service use, and found that it differs depending on the
service type. Moreover, we demonstrated that the length of contract duration does not have a
significant impact on customer satisfaction. Furthermore, we argued the price sensitivity of
subscriptions, which is important for the recent price revisions, and at the same time, we confirmed
a tendency in the price sensitivity of consumers® reactions when the ratio is changed, similar to

Weber®s law, which has been confirmed in the other area of pricing study.
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