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Effectiveness of business activities by general companies to sustainability of
rural society in mountainous or islands area
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The purpose of this study was to identify case studies of agriculture-based
business activities conducted by general companies in areas with unfavorable agricultural
conditions, and to determine how these activities can contribute to improving the sustainability of
local agriculture and rural communities. Many of the case studies in this study showed an attempt to

contribute to the sustainable development of local agriculture by adopting modern management
methods, while showing a certain understanding of the structure of rural society.

The establishment of a relationship of mutual trust based on mutual understanding between the
entrant firms and the local agriculture and agricultural cooperatives is one of the most important
factors for the entry of general companies introducing agricultural businesses.
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