©
2020 2023

Quantitative Analysis of Effectiveness of Experience Value Marketing in Regional
Resource Management
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This study quantitatively examines how experiences are provided and how they
form value in various aspects of regional marketing. As a result, it was found that, travel
experiences, hot springs, content tourism, museum, souvenir shop, and day-trip hot spring spa
provide various experiences that recognized by demand-side stakeholders or valued by supply-side
stakeholders. Furthermore, it was shown that those experiences are linked to the positive evaluation
and intention of consumers or supplies.
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