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This study aims to investigate the factors affecting repeat visits to Japan
through interviews with foreign repeat tourists. The goal of the initial plan was to construct a
repeater model. The study started in April 2020; however, overseas travel was banned globally due to
the COVID-19 pandemic. Therefore, tourists’ intention to (re)visit Japan after the pandemic was
analyzed using data from a questionnaire survey targeting respondents in Thailand and Taiwan. The
relevant interviews were conducted in Bangkok and Taipei in 2023. This research will be continued
under Fundamental Research (B).
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