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Effects of materialism on the preference for environmentally and socially
conscious products.

Furukawa, Hiroyasu
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In this study, | found that materialism can deter the consumption of
environmentally and socially conscious products. However, under certain conditions, as materialism
increases, consumers tend to actively seek, own, and consume such products. 1 refer to these
consumers as ‘ environmentally friendly materialists’ and explored the mechanism behind their
emergence. The results showed that consumers with higher global awareness and understanding of
environmental importance are more likely to exhibit environmentally friendly materialism, ultimately

leading to the consumption of environmentally and socially conscious products.
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