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This study sought to investigate the use of nudges in real-world stores as a
tool for seamlessly promoting healthy food choices among the general public, including those who
are health-indifferent. Following a study employing the difference-in-differences approach, it was
determined that the implementation of a nudge (intervention) that included logical and slow thinking
resulted in an advantageous impact on sales. No significant increase in sales was found when only
the intuitive, fast-thinking intervention was implemented. The results also suggest that the nudge®s
effectiveness might be shown further by continuing to use it until repeat customers are retained.
Furthermore, elements such as the customer®s background and socioeconomic status may influence the
nudge"s success.
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