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i i We focused on the association between art and music. Specifically, we
investigated how consumers who listen to music evaluate artworks and art-infused products. During

the first year, we conducted a pilot study in Japan. In the second year, we conducted online
experiments in foreign countries to confirm the external validity of the results. We reported our
findings at international conferences in 2021 and 2024 and submitted a paper to an international
journal, as online and field experiments using real stores showed significant results. In 2023, we

also published another paper based on our interviews with seven painters.
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