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This study was initiated with the aim of elucidating what reasons are
perceived as legitimate when launching or promoting projects within profit-making organizations. In
other words, it aimed to clarify what reasons qualify as "motives" and how they become effective
within the institutional framework of an organization. As the research progressed, it became
apparent that the decision-making process is intertwined with time and self-description of "what
kind of organization this is.” Analyzing how justification evolves as the "vocabulary of motives"
and its connection to organizational boundaries theory and the temporal aspects of organizations led

the research to delve deeper into theoretical exploration.
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