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Empirical studies to determine whether or not intangible assets should
be capitalized.
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In this study, we looked for evidence to determine whether or not
intangible assets should be capitalized. The results are as follows: The R&D cost by only
firm which has a lot of intangible assets is effective, for a duration of 4 years. Contrastively,
we could not find any cost effectiveness for advertisements.  Only when the proportion of
a R&D budget is over 5% of sales, managers who are faced with the pressure to attain the
earnings benchmark are likely to cut the R&D expenditure.

2009 2,900,000 870,000 3,770,000
2010 500,000 150,000 650,000
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Simon, J. and M. Sullivan, 1993, The
Measurement and Determinants of Brand
Equity: A Financial Approach,
Marketing Science 12(1): 28-52.
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