©
2021 2023

The Effect of Contact with the Next Generation on Household Energy-Saving
Behavior
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This study focuses on "perceived effect,” an intrinsic motivation to engage
in prosocial behaviors for the benefit of society (others), which holds promise for policy
application, and quantitatively analyzes its relationship with energy-saving behaviors. During the
study period, two surveys were conducted. The first survey analyzed data from approximately 13,000
households and demonstrated that perceived effect is an effective means to promote energy-saving
behaviors. The second survey targeted approximately 5,500 households to identify the factors
(environment) that influence perceived effectiveness.
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