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Elucidation of the Mechanism of Innovation Creation through marketing
improvisation at COVID-19
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The research project was to theoretically elucidate how companies hit by the
Corona disaster achieved a recovery in business performance by implementing immediate marketing
strategies. Through the work of case studies in the first year, a comparative study of cases in the
second year, and a integrating the comparative study of cases in the third year, | believe 1 have
achieved the initially anticipated research goals.

The study could reveal that the theoretical concepts of improvisation and effectuation provide a
theoretical base for the immediate marketing strategy of the research project. The study also could
find that although resourcefulness is an emergent theoretical concept, it is a powerful framework
for integrating various concepts from previous studies.
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