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In the era of social media, content sharing behavior has become an integral
aspect of daily life. The reasons consumers process and share circulating information are diverse.
This study undertakes a psychological analysis of content sharing behavior on social media, with a
specific focus on Generation Z"s consumer behavior and information dissemination processes.
Understanding Generation Z"s customer engagement and sharing intentions is essential from a
behavioral science perspective. Furthermore, the study emphasizes the importance of multifaceted
development and management of information sharing and dissemination activities.

SNS



SNS

CtoC



JETRO-

2021 2023

SNS

26 29

TikTok

CtoC



z DX  SNS DX
Ne33 227-

255 2024 3

The Influence of TikTok on Generation Z‘ s Sharing Behavior, Buying
Behavior, and Relationship with Brands: Exploring Attachment, Commitment and
Brand Experience TikTok z

20

1 2 41-64 2024 3

Theoretical Insights into the Psychology of Social Media Content
Sharing Behavior

32 45-59 2023 12
SNS Z
32 1-13 2023 12

Customer Engagement and Sharing Behavior Intention of Generation Z

under the Process of Information Dissemination in the Age of Social Media (
z
31 57-70 2023 3

The Impact of Social Media Influencers on Purchase Intention at the

Age of the Social Network Sites SNS
30 1-16 2022 3
Fake News Sharing Behavior on Online Social Media (SNS

) 17 91-111 2022

SNS VA



SNS

: TikTok Instagram Twitter YouTube SNS

Al AR/VR



20
The Influence of TikTok on Generation Z"s Sharing Behavior, Buying Behavior, and Relationship 2024
with Brands: Exploring Attachment, Commitment and Brand Experience TikTok z
41-64
DOl
32
Theoretical Insights into the Psychology of Social Media Content Sharing Behavior 2023
45-59
DOl
32
SNS z 2023
1-13
DOl
31
Customer Engagement and Sharing Behavior Intention of Generation Z under the Process of 2023
Information Dissemination in the Age of Social Media (
vA )
57- 70

DOl




30

The Impact of Social Media Influencers on Purchase Intention at the Age of the Social Network 2022
Sites SNS
1-16
DOl
17
Fake News Sharing Behavior on Online Social Media (SNS 2022
)
91-111
DOl
0
1
2024
297
z DX SNS DX

Ne33

(Higeshiro Teruki)

(30779947) (38001)




(Miyagi Kazuhiro)

(50268786)

(38001)




