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The study compared the traditional distribution system via wholesale markets
with the newly emerged producer-direct EC system, using the framework of "supply-demand adjustment”
in Japanese distribution and marketing theory. Focusing particularly on organic produce, the study

clarified that organic produce has not been valued in the traditional distribution system as a
factor hindering the expansion of its market, and that the need to increase the number of products
handled by supermarkets to expand the market is hindered by the "qualitative and quantitative
instability of supply” inherent in organic produce. The study revealed that the organic produce
market is still in a state of flux. To overcome this problem, the study focused on the role of
Shunrakuzen, a supermarket specializing in organic produce, as a mediator of “"value co-creation®
between producers and consumers and attempted to theoretically clarify the issue.
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CSA : Community Supported Agriculture
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