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An Empirical Research of Information Behavior and Living Activities in the
Post-Pandemic Society
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In this study, we investigated (1)changes of people®s anxiety, behavior and

media use during the COVID-19 crisis, (2) the relationship between anxiety and media contact, (3)
the relationship between awareness of rumors and media contact, and (4) changes in media contact and

behavior after COVID-19 crisis through three rounds of questionnaire surveys. The survey revealed
that the amount of contact with mass media and the Internet increased under the COVID-19 crisis,
that the amount of anxiety and coping behavior differed depending on the amount of media contact and

that Internet information had a large impact on contact with rumors. Also the survey revealed that
After the Change in COVID-19 Classification as a Class 5 Infectious Disease mass media contact

regressed to before COVID-19 crisis.
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