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This study attempts to develop a economic model for Japanese tourist
destinations with a special reference to spatial econometrics (location information plays an
important role in regression analysis, etc.). In particular, after understanding the spread pattern
of the coronavirus, an analysis using “ geographically weighted regression analysis” was attempted,

focusing on the relationship between the probability of tourist visits and the movement of human
flow. As a result, it was found that the degree of influence of external human mobility (e.g.,
tourism) differed from prefecture to prefecture. The results showed that the impact of the “ Tokaido
Shinkansen or bullt train” was particularly large in terms of human flow movement, and that
movement (tourism) within a region was large in the Tohoku and Hokkaido regions. In terms of the
population size” of each prefecture, it was also found that the western part of the Kansai region
has a greater impact on the movement of people.
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3 31
-26.380 -4.262* 0.019 | 8.096* 2643 | 4.177*
-26.340 -4.256* 0.019 | 8.109* 2701 | 4.268*
-26.300 -4.249* 0.019| 8.118* 2705 | 4.274*
-26.280 -4.244* 0.019| 8.131* 2702 | 4.269*
-26.250 -4.239* 0.019| 8.132* 2.708 | 4.278*
-26.010 -4.180* 0.020| 8.313* 2712 | 4.279*
=0.884 *=
4 7
-58.670 -4.089* 0.040 | 7.299* 6.490 | 4.424*
-58.510 -4.077* 0.040 | 7.356* 6.503 | 4.433*
-58.370 -4.065* 0.040 | 7.360* 6.516 | 4.439*
-58.280 -4.058* 0.040 | 7.356* 6.524 | 4.444*
-58.220 -4.054* 0.040 | 7.362* 6.531| 4.449*
-56.950 -3.947* 0.040 | 7.355* 6.645| 4.520*
=0.884 *=
4 14
-116.300 | -3.984* 0.077 6.949* 11.770 3.944*
-115900| -3.971* 0.079 7.078* 11.810 3.958*
-115600 | -3.959* 0.079 7.091* 11.850 3.970*
-115400 | -3.952* 0.079 7.083* 11.870 3.977*
-115.300 ( -3.947* 0.079 7.097* 11.890 3.983*
-112.500 [ -3.833* 0.079 7.098* 12.260 4.102*
=0.847 *=
4 21
-171.700 -3.934* 0.114 6.843 17570 | 3.937*
-171.100 -3.920* 0.116 6.941 17.620 | 3.948*
-170.600 -3.907* 0.116 6.948 17.660 | 3.956*




-170.300 -3.900* 0.116 6.942 17.690 | 3.963*
-170.100 -3.894* 0.116 6.950* 17710 | 3.967*
-165.700 -3.776* 0.116 6.950* 18.110 | 4.051*

=0.843 *=
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2016 2017 9,780 6,560 1,670
840
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