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A study on the evaluation of the effect of perceived color quality on consumer
purchasing behavior for the automobiles
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This study clarified the effect of enhancing the emotional attractiveness of
color from the following four viewpoints in the context of car exterior design. (1) Amount of
reflected light: Glossiness, which is one of the subjective factors of color, increased purchase
intention. (2) Two-sides of pale color: Although bluish-white color is attractive when evaluated as
a single color, it has a negative effect on cars. (3) Finishing: Automobile manufacturers offer
matte finishing as an option, mainly for luxury cars; though, this study confirmed that matting has
a negative effect on the perceived quality of colors. (4) Promotion: It was found that the same
color used for the promotion and the owned color looked more attractive. Color is an asset that
costs less than developing new technology, and is a source of competitiveness that can be used by
any industry or company.
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