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A Study of Marketing Communications Focusing on Emotions that Stimulate
Preventive Behavior: An International Comparative Study for Post-Covidl9
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Based on existing research in the medical and public health fields,
effective marketing strategies with consumer behavior can promote preventive behavior among
consumers.

The study on cervical cancer screening and vaccination have shown that high consumer anxiety and a
lack of crisis awareness are major deterrents to preventive behavior. For consumers with negative
attitudes toward preventive behavior, reducing their sense of anxiety has been identified as an
appropriate strategy. Conversely, for consumers who have favorable attitudes but do not take action,
an emotional appeal that raises crisis awareness is effective.
Furthermore, the literature reviews at Cornell University and a questionnaire survey conducted in
Indonesia suggest that the effectiveness of such messages varies depending on national
characteristics and cultural factors.
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