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This study aims to elucidate some of the ex post responses that incumbent
firms may take to changes (threats) potentially transforming the industrial structure. In this
study, the main research method used was mathematical model analysis. Specifically, the following
three topics have been addressed: “ Changing market positions for new entrants,” “ Adjustments in
supply chain management in response to increasing demands for social responsibility,” and “ The
impact of the development of the peer-to-peer rental services market on product development

strategies,” respectively. The achievements were compiled in the form of papers or conference
reports.
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