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In recent years, with the development of technology, various modes of

consumption have emerged as alternatives to ownership. By analyzing the results of a qualitative and
quantitative survey of users of sharing services (SS), this study derives two dimensions that
classify consumer characteristics: 1) substitution and complementation, and 2) high and low product
involvement, and finds that these dimensions influence the factors that define the choice between
ownership and SS and subsequent usage patterns. In particular, the complementary type had higher
frequency of use, continued use intention, and purchase intention than the alternative type, and
this effect was more pronounced for the high product involvement type.

The results have implications for consumer behavior research and the development of marketing
strategies in response to the development of the sharing economy.
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