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A Study on the Commercial Film Production Support System Based on Image Rhetoric
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The objective of this study is to analyze the relationship between the mise-en-sce
ne techniques and the rhetorics of commercial films and their effects, and to extract and systemize the cr
eative know-how of commercial film. First, many commercial film cuts with the various types of mise-en-sce
ne and editing techniques are newly shot, and the image database system consisting of many commercial film

cuts and their related indexes is built. Next, many commercial films with the various types of mise-en-sc
ene techniques and rhetorics are generated by the image database system, and audiovisual experimentations

to measure the effects of commercial films with the various t{pes of mise-en-scene techniques and the rhet
orics. Finally, the systems of creative know-how of commercial film are analyzed and extracted.
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